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SUMARY OF THE PROJECT 

Background: 

Sport is a transversal discipline, connected to all fields and sectors. This reflects 
the fact that sport is a very powerful "tool", if used properly, to fight the problems 
our societies are confronted with and to help people to live a better life.  

The European Union (EU) is fully committed with the improvement of the quality 
of life of its citizens, specially in Erasmus+ Programme for 2021-27 by including a 
new priority called “Healhty lifestyle for all”. It has therefore established a policies 
and resources to assist all EU actors to meet objectives such as the theme of this 
project: encouraging/promoting social inclusion and equal opportunities through 
sport. 

EU policies and standards developed in this framework do not usually mention the 
medias as an actor in their development, nor as a resource to communicate and 
disseminate.... This project aims to make the media sector more and better 
involved in the promotion of social inclusion and equal opportunities. 

The media should be seen as an actor with a dissemination and promotion role. We 
believed that this is an innovative approach, "Europe is moving" means not only 
moving to make more inclusion initiatives through sport, but also to disseminate 
the policies and good projects carried out under this topic. 

We live in the "Digital Time", where communication and its high level of 
development is one of the main aspects of humanity, and a crucial factor in our 
society. We are more connected in all aspects and levels through the Media (TV, 
newspapers, magazines, Radio, Internet and social medias). 

The media have an incredible power to inform, to have an influence every day on 
what we think and how we think, to educate by promoting (or not) good practices, 
to create and break down walls.... 

That is why we wanted to focus on them in this project, as they are a key actor and 
also a catalyst for other actors. The starting point of the project is the following 
assumption: the media focus mainly on elite sport, dedicating limited time and 
resources to "sport for all" and "sport as leisure and health" 

We made this statement from our daily lives; we follow media channels and 
platforms and we only see few contents related to social inclusion and equal 
opportunities through sport. This situation has been recognised even by 
professionals in the sector, who basically say that they need good audiences for 
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their media to be sustainable, cost-effective, because they get good audiences from 
elite sport.  

We wanted to contribute to change the current paradigm basically focused on elite 
sport and focus more on actions related to the promotion of social inclusion and 
equal opportunities through sport.  

This Project had several secondary target groups, such as public institutions and 
profit/not profit organisations that deliver actions related to the promotions of 
social inclusion and equal opportunities, and also professionals and citizens 
(specially vulnerable grupos). All of them will benefit from the fact that the media 
will focus more on the topic of the project. 

Goals: 

The main goal of this project is promoting social inclusion and equal opportunities 
in sport by changing the current Media´s paradigm basically focused on elite sport 
to increase their committment and focus more on actions related to the promotion 
of social inclusion and equal opportunities through sport. 

We wanted to implement an investigation in the participant countries to gather 
real information and data so as to enable us to assess and take a "snapshot" of the 
situation and to see how true our starting hypothesis was. 

Another objective was sharing the research and its outcomes with all sport 
stakeholders at the 1st International Congress “Europe is Moving” that took place 
in December 2021 at Madrid. We have published at all levels (local, regional, 
national and EU), a Memorandum with the findings of the research presented at 
the Congress including also recommendations of good practices addressed to 
media entities and organisations to improve the collaboration between them to 
achieve more and better dissemination and promotion actions related to the topic 
of the project. 

Other goals: 

- To start de construction of an european network of entities to work on the 
promotion of social inclusion and equal opportunities through sport. 

- To lay the groundwork for future Erasmus+ projects. 

These goals also addressed issues relevant to: 

- Participating organisations: working together through this project enabled 
participating organisations to get sinergies and to increase the impact of the 
outputs delivered at both national and european level. It also enabled 
resources that allowed us to meet common goals and to be able to deliver 
actions that we would not have been able to deliver individually. 
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- In relation to Media Entities: the project delivered information useful for 

them so they could meet their social. By increasing their contribution they help 
other actors to meet their goals on the subject we are dealing with. This is a 
project created by and for them,so they will add and receive value.  
 

- Public Institutions: they need Media entities to disseminate more the actions 
delivered by them to increase their impact and scope. 

- Profit and Non profit organitations (public and private), and 
professionals: they share the same need.   

- And even more, it is not only a matter of improving the scope and impact of the 
actions they deliver, but also the need of funding. These actions need funds to 
be implemented, and to be able to get them they are in need of reaching 
business companies and public institutions. Recognition through media 
actions increases substantially their chance to get these funds. 

- Additionally, these groups, because of their activities,  are always in need of 
new information, tools/ideas, this is why media actions are a crucial way to get 
these resources. 

- Collectives and vulnerable groups: citizens without economic resources, 
women, LGTBI, children, elders, people with disabilities, migrants... The 
dissemination and promotion of these actions through media channels is a key 
factor to receive more protection and to be able to access the current aids and 
resources available for them. 

Main Outputs: 

- The implemented investigation: it took a "snapshot" of the situation on the 
number and nature of the dissemination and promotion practices delivered on 
the topic of the project by the main Media Organisations of our three countrie*. 
This action allowed us to confirm our initial hypotesis: media entities focus 
mainly on elite sport, dedicating limited time and resources to "sport for all" 
and "inclusive sport”. 

- The 1st International Congress Europe is Moving: its result exceeded our 
expectations, counting with a great institutional presence from the main sport 
public organisations from the governments of Spain and the region of Madrid 
and also from the embassies of Bulgaria and Eslovenia.  

- The streaming of the Congress that we uploaded to España se Mueve´s 
Youtube channel. In spanish and english. Links included in the dissemination 
report. 

- After the Congress we created a Memorandum with the conclussions of the 
investigation and also recommendations of good practices destined to media 
entities and the organisations (Public and Private, profit non profit). This 
outcome is a tool that will enhace the collaboration among them to obtain 
more and better dissemination and promotion actions related to project´s 
topic. A pdf document of the memorándum has been uploaded to this final 
report.  
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- Dissemination campaign implemented during project´s life and specially 
about the Congress and its outcomes. A pdf document of the dissemination 
report has been uploaded to this final report. 

- We have settled the foundations stones of an european Network to create 
and coordinate media actions on this field. The network is currently comprised 
of the following entities that have participated in the Project and Congress and 
has been extended with the entities that may participate in the new projects 
submitted in 2021 (EiM 2.0) and 2022 (EiM 3.0): 26 entities in total. 

- The implemented dissemination campaign and the Congress have encreased 
the awareness of media entities on this topic and motivating them to take an 
assertive role to promote more actions by themselves about social inclusión 
and equal opportunities through sport. In fact, once the dissemination 
campaign was done there were several medias that contacted us to work 
together (like Servimedia and GN10). 

- In terms of sustainability: this small collaborative project, it has worked as a 
"pilot project". The implemented research and the ideas obtained at the 
Congress have been the foundations on which we have built the new Projects 
submitted in 2021 (EiM 2.0: about training for journalists, students of 
journalism and entities that promote social inclusión and equal opportunities) 
and 2022 (EiM 3.0: we will create a certification/seal for medias that promote 
social inclusión and equal opportunities). More Projects are about to come in 
the next years. 
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INVESTIGATION/RESEARCH: 

Objective and methodology 

The implemented investigation took a "snapshot" of the situation about the 
number and nature of the dissemination and promotion practices delivered on the 
topic of the project by the main Media Organisations of our three countries. We 
want to measure the degree of committment on this topic. 

The results obtained allowed us to confirm our initial hypotesis: media entities 
focus mainly on elite sport, dedicating limited time and resources to "sport for all" 
and "inclusive sport”. 

Key points: 

- Period of study:  

 The main period was the stage before COVID19: 2020 and 2019. Because 
the project was designed and presented in 2019. 

 The project was adapted to the resulting COVID19 situation by introducing 
an additional period of study to analize the change of the situation of the 
media due to the arrival of the pandemic. This was an added value for the 
project.  

- Countries to be studied: Spain, Bulgaria and Slovenia. 
- Geographical level: national. We will also include regional/local medias if 

they are very important/relevant. 
- Target: private and public media entities.  
- Sample size: at least 10 Media entities per country. Between 10 and 20. We 

finally contacted 168 entities in total from these three countries: 120 from 
Bulgaria, 10 from Slovenia and 38 from Spain. 

- Targeted actions: media actions related to social inclussion and equal 
opportunities trough sport. Dissemination and promotion. We included 
everything they do, but to confirm or not the starting hypothesis we looked for 
periodical actions (included or not in any section of the media) and campaigns. 
 Dissemination: media actions to inform the audience. They could be 

periodical or non periodical and included (or not) in a section/area. 

 Promotion: there could be non periodical media actions but they are 
usually campaings 

Methodology: 

- A list of Media entities was defined.  

- A standardized procedure was put in place by the three partners using the 
same tools. 
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- A monitoring and control procedure was designed and put in place. 

- Media entities were contacted by phone, email and in person. Two surveys 
were sent to them to collect the information: one for the period before 
COVID19 and a second one for the period under COVID19 pandemic. 

- Once all the information was collected, metrics were completed to be able to 
analyse the results of eacg country and also a comparative analysis among 
them. 

Research Spain 

- Number of entities contacted: 38  

- Number of entities that provided the information required: 8* 

- Participation rate: 21,05 % 

(*) We were able to collect information from 15 entities: only 8 (of  34) provided the 
information to us and, additionally, we managed to obtain on our own the information from 
7 others. 
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Impressions: Key points: 

1. Low Commitment: only 21.05% of the contacted entities did provide the 
requested information. 

2. 76,92 % of the media did not have a specific area or programs dedicated to 
inclusive sport. 

3. Few specialized Media within inclusive sport (15,38 %). 

4. In most of the cases, implemented activitiescome individual journalists´ 
initiative instead of being a result from Media´s strategy. 

5. It is important to highlight that inclusive sport is not equal to disability sport, it 
is a wider concept. 

DURING COVID – QUESTIONNAIRE: 

1. Has the covid-19 emergency changed the size of the sport section? If your 
answer is YES, in what direction (decrease, increase, change of the purpose of 
the rubric ...) 

• YES:12,5%  

• NO: 87,5 %  

2. During the pandemic, was it possible to cover more aspects of sport than in a 
normal situation? If YES, in what direction (time, possibility for freer access to 
athletes and policy makers in sports ...) 

• YES: 87,5 %  

• NO: 12,5 %  
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3. Was the change (if any) imposed by the lack of sports activities and in order to 
fill the air / online space? 

• NO: 100 %  

4. Are you satisfied with the opportunities created for new horizons during the 
pandemic or would you change / add actions in the media environment during 
the emergency? 

• YES: 100 %  

5. Given the current change in the direction of coverage and current coverage of 
various aspects of sport, would you maintain and develop these topics in the 
future (without an emergency)? 

• YES: 100 %  
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Research Slovenia 

- Number of entities contacted: 11  

- Number of entities that provided the information required: 10  

• Participation rate: about 90%. Constacts were implemented in person to 
frienly colleagues, so they were happy to attend the request. If Antonio 
had not known these people the result would have been very different.  

• FACE TO FACE, difficulties related to the restrictions due to the covid 
(access to venues, contacts with colleagues,...) 

• Wide range of entities, missing private TV but they mostly act in similar 
way than the main private newspapers (practicalities) 
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Impressions - Key points: 

There is not a huge difference in media coverage between males and females 
sports.  

The athletes with disability also get regular coverage, as well as the (main) events 
outside the calendars: this happen in particular when this kind of events take place 
and/or when the Slovenian athletes get relevant results and/or when there is high 
participation. 

Many media pay also consistent attention also to the social/human dimension of 
sport events.  

The media based on non-for-profit models, public or private, are more keen to pay 
attention to the expressions of sport relevant for our research. 

When the Slovenian athletes get relevant results, often they get good attention of 
the public opinion, media included, independently from any other factor (sex, body 
ability, age....). Moreover, in Slovenia there are many important events outside the 
official calendars, therefore the media are interested in covering them. 

The other expressions of sport included in our research can also obtain some 
media visibility, but many factors can intervene: the communication skills of the 
organisers, the personal engagement/interests of the journalists and the profile of 
the media.  
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Most of the sport journalists look aware of the importance of the items included in 
our research, anyway factors as the physical limits (space, time, equipment...), the 
working routines (necessity to work quickly, limited amount of staff,...), the 
editorial line and the inputs of the management can make more complicated to 
offer visibility to the sport for development. 

For practical reasons, there is not formal participation of the major private 
televisions. Anyway, by observations and informally chat with the journalists, the 
impression is that the approach is similar as the private written press (women 
sport on daily basis, Paralympic sport, events outside the calendars and 
societal/human dimension of sport events are somehow covered), according to the 
results of Slovenian athletes or the availability of stories/events. 

The fact that also Sport-women, people with disability or young talents get media 
coverage can indeed motivate (young) people to be physically active and promote 
a varied image of sport. The visibility given to events outside the sport calendars 
can also motivate people to be engaged and participate. To reflect upon the 
societal/human dimension of sport can also promote many benefits in terms of 
fully exploiting the power of sport, physical activity and play as tool of social 
change. 

There is room for improvement in the communications between sport, social 
inclusion, equal opportunities and media: in facts, the  journalists need stories and 
contents, the organisers need visibility, so potentially is a “win win” approach. 

DURING COVID – QUESTIONNAIRE: 

1. Has the covid-19 emergency changed the size of the sport section? If your 
answer is YES, in what direction (decrease, increase, change of the purpose of 
the rubric ...) 

• YES: 66,6%  

• NO: 33,3%  

2. During the pandemic, was it possible to cover more aspects of sport than in a 
normal situation? If YES, in what direction (time, possibility for freer access to 
athletes and policy makers in sports ...) 

• YES: 100%  

3. Was the change (if any) imposed by the lack of sports activities and in order to 
fill the air / online space? 

• YES: 100%  
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4. Are you satisfied with the opportunities created for new horizons during the 
pandemic or would you change / add actions in the media environment during 
the emergency? 

• YES: 100%  

5. Given the current change in the direction of coverage and current coverage of 
various aspects of sport, would you maintain and develop these topics in the 
future (without an emergency)? 

• YES: 33,3% 

• NO: 66,6% 

BULGARIA: 

- Number of entities contacted: 120 

- Number of entities that provided the information required: 23*  

- Participation rate: 19,17%  
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Impressions - Key points: 

1. Looked for good practices. 

2. Inspiration. 

3. Corporate Social Responsibility (CSR). 

4.  Commitment of main media entities multiple causes. 

5. Grassroots sports huge gap: specialists and/or spornsors/advertisers. 
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More than two years, Bulgarian Sports Development Association is working with 
and through media on national/local level to sensitize the communication sector to 
participate more and better in the promotion of social inclusion and equal 
opportunities. Within the framework of Europe is moving project, BSDA has 
implemented an investigation and focused research on the practices, realized by 
local media regarding the dissemination of campaigns and activities with positive 
social impact. Based on those observatory actions, several practices and ideas has 
been highlighted that are a good example that other media entities and 
representatives can follow as well. Good practices have been collected and their 
publication would possible inspire the “forth power” to attracted more and more 
to the social aspect of sport media coverage, promoting and inspiring the audience 
they have to bring positive change in their local environment. Corporate Social 
Responsibility is a management concept whereby companies integrate social and 
environmental concerns in their business operations and interactions with their 
stakeholders. CSR is generally understood as being the way through which a 
company achieves a balance of economic, environmental and social imperatives 
(“Triple-Bottom-Line Approach”), while at the same time addressing the 
expectations of shareholders and stakeholders. In this sense it is important to 
draw attention on the possibility that media entities can implement as well 
structured and organized process of social contribution through its actions.  

The implemented research in the project framework, that took place in Bulgaria, 
has revealed that the main Bulgarian information sources are either initiating or 
supporting multiple causes, campaigns or social actions. Many of them are 
personal initiative of a particular journalist or group of media specialists or 
generally supported or initiated by the media itself. Regarding the dissemination of 
grassroots sports and sport for all movement, although some good practices are 
observed, there is still a huge gap compared to professional and elite sport. During 
the research has been shared that this fact is based on either lack of specific 
responsible journalist for this sport field or either – low interest by the audience or 
sponsors/advertisers.  

DURING COVID – QUESTIONNAIRE: 
 

1. Has the covid-19 emergency changed the size of the sport section? If your 
answer is YES, in what direction (decrease, increase, change of the purpose of 
the rubric ...) 

• YES: 60%  

• NO: 40%  

2. During the pandemic, was it possible to cover more aspects of sport than in a 
normal situation? If YES, in what direction (time, possibility for freer access to 
athletes and policy makers in sports ...) 
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• YES: 20%  

• NO: 80%  

3. Was the change (if any) imposed by the lack of sports activities and in order to 
fill the air / online space? 

• YES: 40%  

• NO: 60%  

4. Are you satisfied with the opportunities created for new horizons during the 
pandemic or would you change / add actions in the media environment during 
the emergency? 

• YES: 60%  

• NO: 40%  

5. Given the current change in the direction of coverage and current coverage of 
various aspects of sport, would you maintain and develop these topics in the 
future (without an emergency)? 

• YES: 100%  

COMPARISON: 
 
Participation rate: 

• Slovenia: 90 %* 

• Bulgaria: 19,17 % 

• Spain: 21,05 % 
 
(*) Contacts were implemented in person to frienly colleagues, so they were happy to attend 
the request. If Antonio had not known these people the result would have been very different. 
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RECOMMENDATIONS BASED IN THE EXPERIENCE OBTAINED DURING THE 
REASEARCH: 
 
Spain: 

Recommendations to the Media: 

1. Create specific areas/sections in the media platforms dedicated to inclusive 
sport 

2. Enhace the education of the journalists. 

3. Role change! Take more responsibility using their power, lead society to be 
more interested in inclusive sport, other ambits of sport. 

Recommendations to organizations implementing Sports events: 

1. Enhace Communication area of your entity or create it. 

2. Educate employees in communication. 

3. Realize that without communication the impact of initiatives is much lower.  
 
Slovenia: 

Recommendations to the Media: 

1. The journalists should be more aware of the societal added value of sport, 
therefore a better engagement in covering the dimension of sport relevant for 
this research is welcome. 

Recommendations to organizations implementing Sports events: 

1. The event organisers should be more aware of the media routines, they should 
carefully identify the more appropriate media, get the contacts with the 
relevant journalists and agree upon the practicalities, in order to simplify the 
work of the journalists and get more visibility. 

2. The event organisers (where possible together with the journalists) should 
create a new narrative, in order to make their events more appealing for the 
journalists and for the public. 

3. The event organisers should invest time in identifying journalist willing to 
cover their events and/or in motivating them to do so. 

 
Bulgaria: 

Recommendations to the Media: 

1. Ensure wide support to social causes and create a CSR strategy that your 
media can implement, following its mission and goals;  
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2. If possible, provide specific journalists and sections in your media that is 
responsible for grassroots sport and/or social campaigns;  

3. Inspire, empower and be the leader in the positive story around us. 

Recommendations to organizations implementing Sports events: 

1. Communicate and cooperate with local/national media – build connection and 
trust, introduce the media representatives to your organization and activities;  

2. Ensure proper timing – send information in advance regarding your plans, as 
well as detailed information of your implemented activities timely after they 
are completed;  

3. Introduce your cause and why it is important through all channels – social 
media, your website, e-mail marketing – ensure that whatever you are doing, it 
is visible and widely disseminated. Be as creative as possible!; 

4. Define your stakeholders (as well in the media sector) and don’t forget to keep 
them informed and involved into your following actions;  

5. Ensure media cooperation responsible in your organization that would ensure 
sustainable and long-term dissemination.  
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1st International Congress Europe is Moving 

Date and time : Wednesday 15th December from 9:00 am to 13:00 pm Madrid 
Time 

Place: Universidad Pontificia Comillas (entrada ICADE). C. de Alberto Aguilera, 23, 
28015 Madrid -  https://goo.gl/maps/UDgi8Fpp8FjPJVRH8 

Agenda: 

• Part 1 (9:00 - 10:20 a.m.): presentation of the congress 

o Introduction of España se Mueve: Mr. Fernando Soria Hernández (Project 
Manager of España se Mueve). 

o Opening of the Congress by Mr. Alberto Tomé (Vice-counselor of Sport. 
Community of Madrid and head of Sports in the Government of the 
Region). 

o Intervention by Universidad Pontificia Comillas: Ms. Clara Martínez 
García (Vice-rector of students and alumni). 

o Intervention of the Slovenian Embassy in Spain: Ms. Tina Grgantov, First 
Counsellor (Second Head). 

o Intervention of the Bulgarian Embassy in Spain: representative of the 
embassy: Ms. Desislava Petrova (Counselor). 

o Presentation of the research carried out in each of the 3 countries + 
global perspective by comparing them. 

 Spain: Mr. Marc Declercq (Projects Area of España se Mueve) and Mr. 
Fernando Soria Hernández (Project Manager of EsM). 

 Bulgaria: Mr. Konstantin Zankov (BSDA Board Member). 

 Slovenia: Mr. Antonio Saccone (Journalist in Radio Capodistria). 

• Coffee break (10:20 - 10:50 h) 

• Part 2 (10:50 - 12:50 h): dedicated to generate a discussion forum around 
the thematic of the project, to discuss about the current situation and to be 
able to launch ideas to get the media to be more committed with the 
dissemination of actions for the promotion of social inclusion and equality 
through sport. There will be two round tables with experts from the 3 
participating countries (Spain, Bulgaria and Slovenia). 

o The first one is made up of experts from the communication sector: 

 Mr. José Manuel González Huesa (Director General of Servimedia). 

https://goo.gl/maps/UDgi8Fpp8FjPJVRH8
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 Mr. Fernando Soria Dorado (President of España se Mueve and 
Director of Deportistas and Munideporte.com). 

 Mr. Antonio Saccone (Journalist Radio Capodistria / RTV SLO - 
Slovenia). 

 Mr. Konstantin Zankov (BSDA Board Member - Bulgaria). 

 Mr. Juan Manuel Merino Gascón (General Secretary of the Madrid 
Sports Press Association). 

o Between the two sessions, Mr. José Manuel González Huesa, Director 
General of Servimedia, will present an example of good practice related 
to the topic of the event. 

o The second round table/pannel will be made up of professionals from 
entities that undertake all kinds of actions to promote social inclusion 
and equal opportunities through sport:  associations, foundations, NGOs, 
sports clubs and public authorities: 

 Mr. Marcos Herrero (Director of the Sports Area of the Fundación a la 
Par). 

 Mr. Marc Declercq (Vice-president of the Spanish Pickleball 
Association). 

 Mr. Konstantin Zankov (BSDA Board Member - Bulgaria). 

 Mr. Adrián Aguilar (Sports Coordinator of the ADF Foundation).  

 Mr. Antonio Saccone (Journalist Radio Capodistria / RTV SLO - 
Slovenia). 

 Ms. Evelia Franco, (Head of Studies of CAFYDE of the Pontifical 
University of Comillas) 

• Closure of the congress (12:50 - 13:00 h): 

o Mr. Félix Jordan Urries Mur (General Director of Young Sport Foundation 
of the High Council of Sports of Spain -CSD-). 

o Mr. Fernando Soria Dorado (President of España se Mueve). 
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Main ideas and proposals of the interventions at the Congress: 

Context/miscellaneous issues: 

- The inclusive factor makes society richer.  
- In Spain, 10% of the population is disabled. And for many years there has been 

a big gap in the promotion of this perspective of sport. 
- Importance of schools, which is where we have to start and educate children in 

a universal concept of sport as health, leisure, social.  Doing this in schools also 
has an impact on parents and family members so that they do sport. The 
educational plans are even subtracting importance to the physical/sports 
education. There should be a minimum content and a higher voluntary one. 
The problem is that even from public administrations sport is seen as 
something competitive. 

- It is important to work not only at a national level, but also at a European level. 
- Launch initiatives with young people in mind, both in terms of content and 

channels. 

Concept of inclusive sport and relationship with elite/professional sport, for 
disabled and non-disabled: 

- Inclusive sport concept goes beyond people with disabilities, it is to unite all 
types of people (gender, religion, age, economic capacity...) and groups. 

- Connection of the concepts sport-physical activity-play as a starting point. 
- Importance of sport to bring people together, and of accessibility to sport. 

Inclusive sport as two sides of the same coin. The concept of inclusive sport 
would refer more to that aspect of uniting people/groups through practice and 
sport for all would refer more to accessibility to sport in terms of 
infrastructure and knowledge of the types of sport, since there is a sport for 
each person. 

- Regarding accessibility, everyone has the right to access sport. There is a 
problem: disabled people living in small communities have less accessibility, 
because there are fewer resources and infrastructure than in big cities. 

- We need to move away from the traditional concept of sport as a regulated, 
competitive sport and opt for a broader one, which also includes sport as a 
health and social cohesion tool. 

- Elite and grassroots sports are connected. Importance of knowing how to get 
the best out of champions and asking them, getting information from them 
about the issues we want. 

- Importance of the values of sport, it is what makes the difference. 
- Champions as a reference to get people hooked on sport with emphasis on the 

social aspect. 
- It is interesting, the issue of disabled people in classrooms with non-disabled 

people. This has advantages because the rest of the children see it as 
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something normal. In the old days there were separate classes for boys and 
girls, we have to normalize the interaction between disabled and non-disabled 
people, of different gender, race, age.... 

- We should talk about sport, and all kinds of sport. Integrate Olympic and 
Paralympic sport even at the institutional level.  

Media/journalists: 

-  The media should devote more attention to it.  
- Media as engines of change in society, should bet on certain trends or 

behaviors even if they do not initially bring them an economic return. Give 
visibility to the sport of all types of groups. 

- To make a good content of inclusive sport that is interesting, you need to do 
journalism, to dedicate more time and resources to it, and that is a problem in 
the current media, which are very short of both. 

- For example, they cover the Paralympic Games but not the competitions and 
events that take place between the games. However, more the sports ones than 
the non-sports ones. 

- The journalist has to provide information, the news is the news, regardless of 
the person and discipline, normality, this implies a journalistic work, the 
media due to lack of resources also go to the basics and the usual. 

- There is no middle ground between heroism and charity approach. The 
journalist must talk about "sport", the concept of sport that includes all its 
aspects, which are connected, connect sport with society, as a philosophy of 
work, which integrates all these aspects. Treat all sport the same, change the 
narrative. Olimpic and paraolimpic sport should be treated equally. 

- Importance of the media to enforce the sustainability of the implemented 
actions. 

Proposed media solutions: 
- Regular periodical information or specific section. The problem is that people 

may skip this section, so it is better to give importance to these news and give 
them visibility like the rest. It is also possible to make it compulsory to publish 
a percentage of content dedicated to this subject, which is a self-requirement 
of each media outlet. A 10% dedicated to other facets of sport beyond the high 
competition. The same problem would be to make a program only about 
Paralympic sport, because there may be people who find it boring or are not 
that interested, so the best thing is to integrate these contents within each 
program. One idea is to broadcast success stories. 

- Lack of communication skills and knowledge by journalists on the subject. Give 
them training in inclusive sports. 

- The economic difficulty in the media is a challenge, lack of resources to 
investigate... Government impulse, give resources to sports media. 
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- At the same time bet on freedom of the press, journalists should be given the 
freedom to communicate according to their values and interests. Instead of 
focusing on others, focus on yourself to serve as an example of advocacy. 

Recommendations to entities promoting inclusive sport: 

- Its about how the event is framed and the media/journalist you are talking to. 
Need of increasing the impact of sport in human society, its important having a 
wider vision to underline the fact of the human dimension. 
 

- The institutions are promoting inclusion policies in studies, projects also 
providing them with economic resources... perhaps they could do the same, 
giving them a public implication. 
 

- At the same time: give journalists the work done by making press releases... 
because many journalists are not trained in this area. Government impulse, 
give resources to sports media, to inclusive sport entities and also to 
universities for research studies to advance in this matter. 
 

- Media need content. In order to get something you have to change some things, 
sometimes it is very complicated to reach the people of these organizations... 
the have to make things easier for the media in terms of contents and 
avalability. To build alliances and search for alliances where they are. Even 
spor entities have to do more, although they have to face a situation of few 
resources. 

 
 
 
 

 
 
 
 
 
 


